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[£< 11 2014 Global Marketing Program Application Form Questionnaire

Name of the Company :

Point of Contact Email and Telephone :
Website :

Mailing Address

Fax Number:

1.Describe your technologv/product, Compared to the competition, what are the

strengths and weaknesses? (please limit vour description to 100 words or LESS)

2. Who are vour potential customers in the U.5.7

3. Is your Product market ready? Do wou have all the necessary certifications (ex: UL ---)?
[ ves

1 No

4. Have wou prepared for production distribution for export?




5 What s your current market penetration? How is your product performing n Koreanfany
cther market?

6. What are your goals (sales and financial goals) for this technology/product?

7. Do you have an English wehsite?

1 Yes
1 Mo
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